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l HUBBARD
RADIO

19.3% or 554,937 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 49.3 years old (1.9% older
than average) and have a $129,832 (7.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
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16.6% or 477,052 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Typical Adults 18 or older who Listened to KSTP-FM in the past 7 days are 48.3 years old (.1% younger than
average) and have a $133,442 (10.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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1071 3.7% or 105,494 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
@-alk : Typical Adults 18 or older who Listened to KTMY-FM in the past 7 days are 54.3 years old (12.3% older than
average) and have a $104,885 (13.2% lower than average) annual household income.

@P ercent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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3.1% or 90,238 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
Typical Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 61.2 years old (26.4%
older than average) and have a $123,697 (2.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
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PODCAST NETWORK

32.2% or 929,213 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
Typical Adults 18 or older who Listened to PODCASTS in the past 30 days are 45. years old (7.% younger than
average) and have a $132,656 (9.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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HUBBARD
RADIO

19.3% or 554,937 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 8.8% more likely to be a
college graduate, 16.3% more likely to work full-time, 8.1% more likely to be married, 19.% more likely
to be a parent of 1 or more children under 18.

Pzt s,
‘ \% Education Levels: Adults 18 or older

Some High School or Less (not graduate) h

0.9%
2.2%

High School Graduate (12th grade or
GED)

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)
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m MSP
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2114t ¥ Stage in Life: Adults 18 or older
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Parent of 1 or more Children under 18 -8%
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Working Mothers
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parent of 1 or more children under 18.

16.6% or 477,052 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Adults 18 or older who Listened to KSTP-FM in the past 7 days are 11.6% more likely to be a college
graduate, 23.7% more likely to work full-time, 8.2% more likely to be married, 21.4% more likely to be a

b, A
(_)O Marital Status: Adults 18 or older

28.3%
30.4%
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| 0.9%
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Associate's Degree (AA, AS, etc.) White Collar
College Graduate (4 year college) Blue Collar &m
Postgraduate Degree 15 29 Work From Home (most of the time or always)
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114t b Stage in Life: Adults 18 or older
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parent of 1 or more children under 18.

3.7% or 105,494 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
Adults 18 or older who Listened to KTMY-FM in the past 7 days are 18.8% less likely to be a college
graduate, 10.7% less likely to work full-time, 7.5% more likely to be married, 38.3% more likely to be a

Education Levels: Adults 18 or older
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Some High School or Less (not graduate) I“'ZO;S%

\

Employed Full-Time or Part-Time

High School Graduate (12th grade or

Employed Full-Time (35 hours or more]
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35.7%
Parent of 1 or more Children under 18 25.8%

18.8%

Working Mothers 0.9%

r 15.0%
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2.4%
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3.1% or 90,238 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
1= _)) SKOR Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 13.6% less likely to be a
::r'l l @ college graduate, 3.5% less likely to work full-time, 44.9% more likely to be married, 64.5% less likely to
— sEoRNONTH.COM be a parent of 1 or more children under 18.
iy .
‘ \f.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older ( \ Marital Status: Adults 18 or older
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€ & B 22% ’
High School Graduate (12th grade or 3% 2 B 53.4% . ~ 79.6%
GeD) i At e _ﬂm
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. 0
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Postgraduate Degree Work From Home (most of the time or always) LGBTQ+ (net) . 11.7%
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PODCAST NETWORK

32.2% or 929,213 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.

Adults 18 or older who Listened to PODCASTS in the past 30 days are 27.6% more likely to be a college
graduate, 19.2% more likely to work full-time, .4% more likely to be married, 24.4% more likely to be a
parent of 1 or more children under 18.

Some High School or Less (not graduate)

Education Levels: Adults 18 or older
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High School Graduate (12th grade or
GED)

Some College Credit (no degree)
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2114t ¥ Stage in Life: Adults 18 or older

32.1%
Parent of 1 or more Children under 18 -m%

. 12.0%
Working Mothers 0.0%
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i R 10.3%
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Parent of 1 or more Childrenin College

= MSP

Watched, listened, or downloaded podcast past 30 days: Yes



19.3% or 554,937 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
HU BBARD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 7.4% more likely to own their
RAD'O home, 5.2% more likely to own a higher valued home, 5.2% more likely to have a single-family home, .6%

less likely to have a dog.
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16.6% or 477,052 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.

Adults 18 or older who Listened to KSTP-FM in the past 7 days are 7.9% more likely to own their home,
3.5% more likely to own a higher valued home, 5.7% more likely to have a single-family home, 3.5% more
likely to have a dog.
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1071 3.7% or 105,494 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
@'alk . Adults 18 or older who Listened to KTMY-FM in the past 7 days are 9.4% less likely to own their home,

13.5% more likely to own a higher valued home, 9.5% less likely to have a single-family home, 26.5% less

likely to have a dog.
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3.1% or 90,238 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
___) @ SKOR Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 35.3% more likely to own

==l-l l their home, 2.4% more likely to own a higher valued home, 12.5% more likely to have a single-family
SEoSNe Hcom home, 6.6% more likely to have a dog.
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32.2% or 929,213 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
gumut Adults 18 or older who Listened to PODCASTS in the past 30 days are 4.9% less likely to own their home,

5.5% more likely to own a higher valued home, 1.2% less likely to have a single-family home, 14.% more

PODCAST NETWORK i
likely to have a dog.
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19.3% or 554,937 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

H U BBAR D Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 6.6% more likely to look up D-I-
RAD'O Y advice online, 4.4% less likely to always vote in local elections, 23.% more likely to belong to a gym,
12.6% more likely to fly domestic past yr.
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TODAY’5 VARIE‘IY

16.6% or 477,052 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Adults 18 or older who Listened to KSTP-FM in the past 7 days are 9.6% more likely to look up D-I-Y advice
online, 1.5% less likely to always vote in local elections, 23.6% more likely to belong to a gym, 13.1% more

likely to fly domestic past yr.

‘Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

s9.3%)
s2.7%) s2.6%)

Ha 17.4%]
¥
m o

Eectronk

Take Onine  Homework

jvity: Adults 18 or older

Republican / Lean Independent/ None
Republican of These

Democrat / Lean
Democrat

Registered to Vote
(in District of Residence)

e

F ial Elections:

Statewide Elections: Always
Statewide Elections: Sometimes

Parenting/  Genealogy :Mw:mﬂv ‘oniine Dating

Redpes/ Restaurmnt Health Do-it-vounelf Onine Phone  Medical Home/ Frness/Diet Job Search/  Apparel / Camar Religion /. Educaton
Meal planning information / Information  Advice  [ViseoCall Services/ Gamenidess Information Postresume Deautyldeas Development Spirtusity (Research  Classes  [YoworYour inwite  Familyaduce snapfish,  Service I m&
sugessons  Reviews (skype,  information ‘sehools, child's) snmmm Local Elections: Always
o e : —r
Fnancing} Local Elections: Sometimes a1.5%

etc)

m who Listened to KSTP-FM in the past 7 days

| MSP

m who Listened to KSTPFM in the past 7 days

«
WﬁTop&O past 12-months Active Lifestyle Activites: Adults 18 or older

‘W Past 12-months Domestic Airline Trips: Adults 18 or older

; 20.5%
ltrip YT 18.2%
o 15.7%
2trips PR 16.1%
; ; 13.4%
3 ips

6.5%

: 12.0%

: 1% Flew Domestic past year: 5 61.5%
10+ tripe ﬁ&‘l 2.6% Avg. # Domestic Flights:

9%

Followa  Camgiverol Competitve  Football Tennis Softball - Organired

Gilling-  (awncCare Gardening  Bicyding  Swimming Volunteer  Hiking - Fishing Camping Bowling  Belongto  Sewing- Golf sogging-  Yoga- Pilates Gmuphmm aduk Basketbal  Snow Skilng-  Hunting
Outdoor [Flowers or Wark  Backpacking Health Clbor  Crafts Running Continuing Snowboarding Weight Loss  Aging Parent Vides Gaming Baseball  Road Race
Cooking vegetables) Gym education Progam  orRelative (5%,
Marathon,
= who Listened to KSTP-FM in the past 7 days = MSP b
MSsP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 253

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, inc. LLC. All rights reserved.

Radio Stations: KSTP-FM



likely to fly domestic past yr.

1071 3.7% or 105,494 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
. Adults 18 or older who Listened to KTMY-FM in the past 7 days are 24.4% less likely to look up D-I-Y advice
online, 32.3% less likely to always vote in local elections, 9.2% more likely to belong to a gym, 14.8% more
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3.1% or 90,238 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
ults 18 or older who Listened to in the pas ays are 42.5% less likely to look up D-
1500) @ Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 42.5% less likely to look up D
=E3arii I-Y advice online, 12.7% more likely to always vote in local elections, 28.2% more likely to belong to a gym,
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PODCAST NETWORK

gomut

32.2% or 929,213 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
Adults 18 or older who Listened to PODCASTS in the past 30 days are .5% less likely to look up D-I-Y advice
online, 18.2% more likely to always vote in local elections, 17.7% more likely to belong to a gym, 14.4%

more likely to fly domestic past yr.
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19.3% or 554,937 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are .7% more likely to use QSRs past
mo., 3.1% more likely to use Sit-Down Restaurants past mo., 9.9% more likely to use Casinos past yr,, 2.6%
more likely to smoke cigarettes.

Past 3D-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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16.6% or 477,052 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.

Adults 18 or older who Listened to KSTP-FM in the past 7 days are 1.1% more likely to use QSRs past mo.,
5.3% more likely to use Sit-Down Restaurants past mo., 18.4% more likely to use Casinos past yr.,, 13.4%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
77.2% 73.3% who Listened to KSTP-FM in the past 7 days | EETANMIIII 18.6%
Drank Past 30-days: Adults 18 or older

Past 12 months Casmo Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Any Type o Beer Table Games (Crap, Pk, etc.) 17.5% _..i‘u ‘

i . m—— ~

Domestic Regular Beer Stage Show / Concert
Domestic Light Beer Upscale Restaurant 9.7%

Imported Beer Sports Betting

Microbrew / Craft Beer 131:3',:% Other Gambling

Spa

Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
® who Listened to KSTP-FM in the past 7 days mMSP m who Listened to KSTP-FM in the past 7 days nMSsP

mwho Listened to KSTP-FM in the past 7 days BMSP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 253
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KSTP-FM
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Past 30-days QSR Users: Adults 18 or older

3 times
4 times
Stimes
6 -9times

10times or more

mMsP

mwho Listened to KTMY-FM in the past 7 days.
Avg. Monthly QSR Meals:

Total Monthly QSR Users:
84.1%

3.7% or 105,494 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
Adults 18 or older who Listened to KTMY-FM in the past 7 days are .8% less likely to use QSRs past mo.,
5.6% less likely to use Sit-Down Restaurants past mo., 12.5% less likely to use Casinos past yr., 53.8% more

likely to smoke cigarettes.

1time

3times

4 times

5 times

6 -9times

0.0%
[ 2.4

wm who Listened to KTMY-FM in the past 7 days u MSP
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

69.2% 73.3%

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

l.S%

(Sit-Down Restaurants Used Past 30-days)

il

Coftee  wings/  Bagel/ Upscale steakhouss indian /

House/ Dutgers/ Dont/ hai/
Coffee Bar Sporis Bar  Bakery Other
asinn

s chiness  Mexican nafian

= who Ustened to KTMY-FM in the past 7 days nMsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KTMY-FM in the past 7 days [ ARSI 13.9%

L 461,162 16.0%

Drank Past 30-days: Adults 18 or older

1,261,165 43.8%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

mMSP

m who Listened to KTMY-FM in the past 7 days

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 12 months Casmo Activities: Adults 18 or older

st Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

msl .5%
5.9%

Used Past 30-days: Adults 18 or older

17.5%

03.8

/ Cannabis

Cigarettes

Sports Betting
Other Gambling 3'0%
spa a® : :
e L% Casinos visited past 12 Yes
m who Listened to KTMY-FM in the past 7 days uMSP

55

MSP
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KTMY-FM

mwho Listened to KTMY-FM in the past 7 days
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3.1% or 90,238 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.

Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 1.4% more likely to use QSRs
past mo., 15.3% more likely to use Sit-Down Restaurants past mo., 5.3% more likely to use Casinos past yr.,
76.9% more likely to smoke cigarettes.

Past 3D-days QSR Users: Adults 18 or older

Lme H

1time

2 times 2 times

smes T 3 tmes
4 times m 4 times

5 times ‘m 5 times

6 -9times M 6 -9times
10times or more w 10times or more

uMSP

Avg. Monthly QSR Meals:

m who Listened to AM SPORTS RADIO in the past 7 days

Total Mnntbly QSR Users:

84.6%

7.4%

0%

M-

Drank Past 30-days: Adults 18 or older
_

Liquor

Any Type of Beer

W
Domestic Regular Beer
Domestic Light Beer
Imported Beer L
Microbrew / Craft Beer m 41;,? 7% i

4

® who Listened to AM SPORTS RADIO in the past 7 days mMSsP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 55
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

P I 6%
m who Listened to AM SPORTS RADIO in the past 7 days

19.2%

= who Listened to AM SPORTS RADIO in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
73.3%

e weem 2w IEN

Past 12 months Casino Activities: Adults 18 or older

31.2%

HI“!

uMsP

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Illiijiliﬂ

s chiness Mesican  Coffee  Wings/ Bagel/  maian  Upscale Steakhouss indian/

House/ Burgers/ Domut/ Thai /
Coffee Bar Sports Bar  Bakery Other
asian
= who Listened to AM SPORTS RADIO i the past 7 days nMmsp

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to AMSPORTS RADIO in the past 7 days 3.4%

L 461,162 16.0%

Casinos visited past 12 F

Used Past 30-days: Adults 18 or older

]

_JH

u MSP

Yes

/ Cannabis Cigarettes Vape

% who Listened to AM SPORTS RADIO in the past 7 days nMsP

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



PODCAST NETWORK

gumut

Past 30-days QSR Users: Adults 18 or older
ol e

2 times

3 times

4 times

Stimes

10.6%
® who Listened to PODCASTS in the past 30 days

6 - 9times

10times or more

uMSP

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.1%

84.8%

ol .. B ¢

smoke cigarettes.

32.2% or 929,213 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
Adults 18 or older who Listened to PODCASTS in the past 30 days are 2.7% more likely to use QSRs past mo.,
7.% more likely to use Sit-Down Restaurants past mo., 7.% less likely to use Casinos past yr., .6% less likely to

1time

2 times

19.2%
12.3%

3times

4 times

S times

6 -9times

10times or more

= who Listened to PODCASTS in the past 30 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

u MSP

78.5% 73.3%

s meem 0 IEH

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine

Domestic Regular Beer

Domestic Light Beer

779,230 27.0% I

- Vv
|

9.

13.4%

Imported Beer

Microbrew / Craft Beer

® who Listened to PODCASTS in the past 30 days uMsP

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chiress  mexican  cCoftee  wings/  Bagel/ Upscale steakhouss indian /
House/ Dutgers/ Dont/ hai/

Coffee Bar Sporis Bar  Bakery Other

asian

iz

nafian

= who Listened to PODCASTS in the past 30 days s

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to PODCASTS in the past 30 days 20.9%

L 461,162 16.0%

Past 12 months Casino Activities: Adults 18 or older

897,976 31.2%

Slot Machines

Tl G Pk )
Bar / Nightclub
Stage Show / Concert

Upscale Restaurant

Used Past 30-days: Adults 18 or older

i
g S

457

MsP
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Watched, listened, or downloaded podcast past 30 days: Yes

Sports Betting
Other Gambling il
Spa Casinos visited past 12 hs: Yes / Cannabis Cigarettes Vape
® who Listened to PODCASTS in the past 30 days uMSP #who Listened to PODCASTS in the past 30 days nMsP



19.3% or 554,937 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
HU BBAHD Adults 18 or older who Listened to HUBBARD RADIQ in the past 7 days are 2.3% more likely to have a 401K,
23.8% less likely to have an Auto Loan, 17.8% more likely to Invest/Trade Stocks Online, 11.5% less likely to

RAD | O pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 12:"_3::
Money Market Funds 1145'9::6
529 Plan / College Savings Plan Mu;}:ﬂ
Bonds Mm&m

20.7%| ¥
ﬂ - - - 5 - - =

Other (Crypto / NFTs / Metals, etc.) ‘5% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Refinanced  Home  Personal Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
8.5% Account Mortgage Loan or Home
Second Home or Real Estate Property 7.6% Equity loan
® who Listened to HUBBARD RADIO in the past 7 days uMSP # who Listened to HUBBARD RADIO in the past 7 days B MSP

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner -
4 700,141 24.3%
665,504 23.1%
Online Investing / Stock Tradi
o/

14.3%

Tax Preparation Service

Insurance Agent at a Local Office (not onlinc) - Belemr 10.0%

11.9%
A tant
ceountan m . .
4.0%
Real Estate nt
“ fes E;_w

Estate Planning ! :_;::

8.2% R 105% 0.3%  g5o 0.0%
e

PayPal Venmo DebitCard MasterCard Zelle Apple Pay  GooglePay CashApp  American Discover  StoreCredit Facebook  Square Cash Samsung Pay

N ; 9.5% (*Past 12 Months)
Divorce / Family Attorney Ius.ux Express card Messenger
# who Listened to HUBBARD RADIO in the past 7 days o MSP # who Listened to HUBBARD RADIQ in the past 7 days B MSP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 292
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM



TODAY'S VARIETY

om 2k to Today!

16.6% or 477,052 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Adults 18 or older who Listened to KSTP-FM in the past 7 days are 5.9% more likely to have a 401K, 17.4%

less likely to have an Auto Loan, 7.4% more likely to Invest/Trade Stocks Online, 5.9% less likely to pay with
their Debit Card.

mﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W who Listened to KSTP-FM in the past 7 days

1,579,780 54.8%
1,297,195 45.0%
716,054 24.8%.
), 19.0%
573,817 19.9%
15.3%
5! 13.9%
323,427 1l
12.9%
% 9.8%
2 11.4%
PYCCEN 9.6%
e i
.

7.8%

o

uMSP

Financial Services Has and/or Uses: Adults 18 or older

20.7%| .

Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
Market  Deposit(CDs) Home Improvement
Account Mortgage Loanor Home
Equity Loan

Online Bill
Paying

Mobile
Banking

Home
Mortgage

Online
Banking

Checking Debitor ATM  Savings Credit Card

Account card Account

® who Listened to KSTP-FM in the past 7 days = MSP

Professional Services Used*: Adults 18 or older

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who Listened to KSTP-FM in the past 7 days
Scarborough R1 2026: Feb25-Feb26

Metro

700,141 24.3%
665,504 23.1%

12.0%
288,119 10.0%
13.7%
B @
P.3%

3.1%

2.6%
A.5%
L.4%

2.9%

(*Past 12 Menths)

mMSP

Qual Intab 253

'E'Past 3-Months Payment Methods Used: Adults 18 or older

4.3% 3.7%

ﬂ ..

Store Credit  Facebook  Square Cash Samsung Pay
Card Messenger

Discover

American
Express

mMSP

PayPal Venmo DebitCard MasterCard Zelle Apple Pay  Google Pay  Cash App

# who Listened to KSTP-FM in the past 7 days

MSP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KSTP-FM




3.7% or 105,494 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
107.1 Adults 18 or older who Listened to KTMY-FM in the past 7 days are 26.4% less likely to have a 401K, 48.7%
@- l less likely to have an Auto Loan, 33.7% more likely to Invest/Trade Stocks Online, 40.1% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options
m- o
Money Market Funds M L
529 Plan / College Savings Plan u.lz::%
Bonds M":’m

Mutual Funds

11.6%
20.7% 8.7%
i sl h s e e
" .

Other (Crypto / NFTs / Metals, etc.) mﬂ, Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Refinanced ~ Home  Personal Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
7.3% Account Mortgage Loan or Home
Second Home or Real Estate Property 7.6% Equity loan
® who Listened to KTMY-FM in the past 7 days mMSP # who Listened to KTMY-FM in the past 7 days B MSP

Professional Services Used*: Adults 18 or older TPy Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner
: 700,141 24.3%
Tax Preparation Service
B 665,504 23.1%
Online Investing / Stock Trading m
24.6%
288,119

Insurance Agent at a Local Office (not online)

Accountant

ﬁ’

8.0%
Real Estate Agent 8.0%
3.1% FE| BTSN 7.0y 93% 70w 9.0% 8% -
N ; ©0.0% (*Past 12 Menths) PayPal Venmo DebitCard MasterCard Zelle Apple Pay  GooglePay CashApp  American Discover  StoreCredit Facebook  Square Cash Samsung Pay
Divorce / Family Attorney | ca% Express Card Messenger
® who Listened to KTMY-FM in the past 7 days EMSP W who Listened to KTMY-FM in the past 7 days uMSP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 55
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KTMY-FM



Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 27.6% more likely to have a
E=arii 401K, 15.1% less likely to have an Auto Loan, 43.9% more likely to Invest/Trade Stocks Online, 6.1% more
toaNMORIH . COM likely to pay with their Debit Card.

3.1% or 90,238 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
) fon) SKOR

“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401k Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ;:‘S%
Money Market Funds szw
529 Plan / College Savings Plan &E:f.z%

15.3%

20.7%| 10.2%
3 6.5% 50% 69 3.3 5:0%

e - orosc . -
Other (Crypto / NFTs / Metals, etc.) 9.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Refinanced  Home  Personal Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
10.8% Account Mortgage Loan or Home
Second Home or Real Estate Property E’-”ﬁ Equity loan
m who Listened to AM SPORTS RADIO in the past 7 days u MsP ® who Listened to AM SPORTS RADIO in the past 7 days H MSP

Professional Services Used*: Adults 18 or older | pey'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
Online Investing / Stock Trading m
Insurance Agent at a Local Office (not online) ik
e e
Real Estate Agent E !_:;’%
Estate Planning m 7.7%

< 0.0% (*Past 12 Months) VISA PayPal

Accountant

9.3% g.3% 9.0%

~-m -
0.0%
: L

DebitCard MasterCard Zelle Apple Pay  GooglePay CashApp  American Discover  StoreCredit Facebook  Square Cash Samsung Pay

Venmo

Divorce / Family Attorney | ca% Express card Messenger
¥ who Listened to AM SPORTS RADIO in the past 7 days o MSP # who Listened to AM SPORTS RADIO in the past 7 days uMSP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 55
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



PODCAST NETWORK

gomut

32.2% or 929,213 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
Adults 18 or older who Listened to PODCASTS in the past 30 days are 12.2% more likely to have a 401K,

20.3% more likely to have an Auto Loan, 25.7% more likely to Invest/Trade Stocks Online, 10.7% less likely to
pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older
401K Plan
21.3%
R
441,147 15.3%
529 Plan / College Savings Plan M_;‘s'm

-

Other (Crypto / NFTs / Metals, etc.)

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

Second Home or Real Estate Property

¥ who Listened to PODCASTS in the past 30 days u MSP

Financial Services Has and/or Uses: Adults 18 or older

9.2%
h —— =
12.7%

Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
# who Listened to PODCASTS in the past 30 days B MSP

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill

Professional Services Used*: Adults 18 or older

Financial Planner
Y 700,141 24.3%

Tax Preparation Service

23.1%

665,504

419,331 14.5%

Online Investing / Stock Trading

Insurance Agent at a Local Office (not onfine)

11.4%
288,119 10.0%
9.7%
230,741 8.0%
5.0%

Real Estate Agent @1%
4.3%
2.9%

Accountant

Estate Planning

N ; 4% (*Past 12 Months)
Divorce / Family Attorney 0.4%
® who Listened to PODCASTS in the past 30 days u MSP

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 457

'E'Past 3-Months Payment Methods Used: Adults 18 or older

BEXGE 7.3 9-3% gy 9:0%

4.8% 3.7%

Store Credit  Facebook  Square Cash Samsung Pay
Card Messenger

Discover

CashApp  American
Express

PayPal Venmo DebitCard MasterCard Zelle Apple Pay  Google Pay

VisA

W who Listened to PODCASTS in the past 30 days uMSP

MSP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Watched, listened, or downloaded podcast past 30 days: Yes




Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 1 hours, 7 minutes
H U B BAH D and 17 seconds each week with All Forms of Media.

RADIO

100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 11 hours and 4 minutes each week
listening to All Local AM/FM Radio, representing 15.2% of totaltime spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 55.8%

who Listened to HUBBARD MsP
RADIOin the past 7 days

® who Listened to HUBBARD RADIO in the past 7 days

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 292 MINNEAPOLIS-ST. PAUL Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 1. Ub rd
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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m MSP

Share of Everything
for Anything _




Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of 3 days, 1 hours, 1 minutes and 38
seconds each week with All Forms of Media.
xons‘ﬁ VARIETY

2k to Today!

100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an avg. of 11 hours and 2 minutes each week listening to
All Local AM/FM Radio, representing 15.1% of total time spent with all forms of Media.

96.3%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 55.8%

who Listened to KSTPFM in
the past 7 days

MsP

29.9% 29.6%
27.9%

® who Listened to KSTP-FM in the past 7 days

m MSP
MsP Metro

Scarborough R1 2026: Feb25-Feb26 Qual Intab 253 MINNEAPOLIS-ST. PAUL Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 1.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Hubbard Share of Everything

for Anything _
BROADCASTING -
Radio Stations: KSTP-FM




Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of 3 days, 7 hours, 25 minutes and 41
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an avg. of 14 hours and 13 minutes each week listening
to All Local AM/FM Radio, representing 17.9% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
soge %: 55.8%
MsP

who Listened to KTMY-FM in
the past 7 days

 5o. P

m who Listened to KTMY-FM in the past 7 days

m MSP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 55 MINNEAPOLIS-ST. PAUL Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 1. Ub rd
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KTMY-FM

Share of Everything
for Anything _




Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an average of 3 days, 10 hours, 12
g:)) @ SKOR minutes and 0 seconds each week with All Forms of Media.
100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an avg. of 15 hours and 59 minutes each week
SNSRNONIDONE listening to All Local AM/FM Radio, representing 19.5% of totaltime spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
72:21:05
Concurrent
sage %: 55.8%
wha Listened to AM SPORTS MsP

RADIOin the past 7 days

13.6%

u who Listened to AM SPORTS RADIO in the past 7 days

u MSP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 55 MINNEAPOLIS-ST. PAUL Metro
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]




Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of 3 days, 12 hours, 23 minutes and

gomut 52 seconds each week with All Forms of Media.

O BEAST REWBRK 78.% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an avg. of 9 hours and 31 minutes each week listening
to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

Week

Reach %:

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
72:21:05
Concurrent
usage %: 55.8%
who Listened to PODCASTS in MsP
the past 30 days.

® who Listened to PODCASTS in the past 30 days m MSP

MSP  Metro  Scarborough R12026: Feb25-Feb26  QualIntab 457 MINNEAPOLIS-ST. PAUL  Metro  Scarborough R1 2026: Feb25-Feb26  QualIntab 1, Hubbar Share ol Everytinng
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. byt or-Amything o
Watched, listened, or downloaded podcast past 30 days: Yes




Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 4 hours, 32 minutes
H U BBAR D and 42 seconds each week with All Forms of Ad-Supported Media.
RADIO

100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 19 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 17.7% of total time spent with all forms of Ad-Supported Media.

96.3%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- 53:17:00

concurre

Usage 59.5%
MSP

who Listened to HUBBARD
RADIO in the past 7 days

PYY 28.9% 29.6%

® who Listened to HUBBARD RADIO in the past 7 days

m MSP

Scarborough R1 2026: feb25-Feb26  Qual Intab Hubbqrd Share of Everything

for Anything _
BROADCASTING
Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM

MsP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 292 MINNEAPOLIS-ST. PAUL Metro
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.




Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of 2 days, 3 hours, 50 minutes and 3
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an avg. of 9 hours and 16 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.9% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of 2 days, 13 hours, 17 minutes and 3
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an avg. of 12 hours and 10 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 19.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an average of 2 days, 16 hours, 58
IS M ) S KOR minutes and 0 seconds each week with All Forms of Ad-Supported Media.
E3arii @ 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an avg. of 14 hours and 2 minutes each week
ELITET SEoNNONTH.COM listening to Local Ad-Supported AM/FM Radio, representing 21.6% of total time spent with all forms of Ad-Supported Media
EZT..
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Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of 2 days, 12 hours, 4 minutes and
°m Ut 55 seconds each week with All Forms of Ad-Supported Media.
72.7% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an avg. of 7 hours and 57 minutes each week listening
POUCAST RETWRK to Local Ad-Supported AM/FM Radio, representing 9.6% of totaltime spent with all forms of Ad-Supported Media.
B
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Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 7 hours
and 30 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 17.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

for an avg. of 79.9 minutes/day.
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avg. of 79.5 minutes/day.

Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of 7 hours and 24
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 17.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 104.4 minutes/day.

Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of 8 hours and 45
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 19.9% of Time with Ad-Supported Media.)
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for an avg. of 120.4 minutes/day.

Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an average of 9 hours
and 16 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 21.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PODCAST NETWORK avg. of 68.2 mi

nutes/day.

| Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of 8 hours and 34
minutes each day with All Forms of Ad-Supported Media. 72.7% listen to Local AM/FM Radio for an

(Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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- 554,937 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 79.9 minutes every day representing 45.8% of
all time spent daily with Ad-Supported Audio.
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- 477,052 or 100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.5 minutes every day representing 45.% of all
time spent daily with Ad-Supported Audio.
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107.1 - 105,494 or 100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days listen to Ad-
lk Supported Local AM/FM Radio for an average of 104.4 minutes every day representing 52.% of all
time spent daily with Ad-Supported Audio.
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- 90,238 or 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 120.4 minutes every day representing 47.3% of
all time spent daily with Ad-Supported Audio.

E3arii
[rmim ciries ]

IEOANONTH COM

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5 Time spent

31,35

Avg. Week AI! mﬁudio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio  [APF385S
.

£0.1%

Spotify
SiriusXM
TV Music Channels

g

%

Podcasts
39.9

Amazon
Music
pL

Podcasts
293

Spotify
28.5

Appl iH

AL [ 55, ] iHeartRad | Apple Al Pando
YouTube Music Avg. Hours+Minutes/day with m 10 Music OWREAN (t)orc ra
Audio: Adults 18 or older g SiriusXM 19.8 19.1 SiriusXM Music 122 10.1
Mot s e B
= 16.
panders PR [0 0w | spoi.

Amazon Music

[2orcaa | 1o s

All
Othe

ned
Mu

Local AM/FM

YouTu
TV Music be

ea

Apple Music m M m > ) . ..
) = 14.4% who Listened to AM , Local AM/FM Radio Pandora rs sic Radio Channels Music
iHeartRadio PSRRI B e g% 14 SPORTS RADIOIn the past Bl 137 1 20.7 16.7 [ 75.9 14.0 128 i

. . 2.7 7days Audiobo...
Audiobooks  gPFETy L a_z& 1.7%

= who Listened to AM SPORTS RADIO in the past 7 days

u MSP

® who Listened to AM SPORTS RADIO in the past 7

days

uMSP

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

Spotify

All Others
iHeartRadio

Amazon Music

Total Persons.

3212 289

T —R
m%

Ui e £ 2073

20505 | 5.0

sz | o

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o - o = g T
= = & oo o

Podcasts
35.8

iHeartRadio

Pandora
21.7

Amazo Spo
tify

Podcasts
27.0

Spotify
12.9

TV Music
Channels
14.0

All
Pandora™ Others
10.6 9.0

. YouTube Amazo iHear
Audiobooks 5 . . 4
_ §§§ who Listened to AM MsP Local AM/FM Radio All Others Local AM/FM Radio Music n tRadi
Owned Music _ 0.0% Smﬂﬁfvinﬂmpaﬁ 120.4 17.6 68.2 116 Musi... O...
rovlevusic (R 99
® who Listened to AM SPORTS RADIO in the past 7 days uMSP ¥ who Listened to AM SPORTS RADIO in the past 7 days u MSP
MsP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 55 * Share of Everything

soefa.ai

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _



gomut

PODCAST NETWORK

Avg. Week AI! mﬁudio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

TV Music Channels
Owned Music
YouTube Music

All Others
Pandora

Amazon Music
Apple Music
iHeartRadio
Audiobooks

m-
mm
[2o7es 1024

who Listened to PODCASTS

2.3% in the past 30 days.

e | JE
EERE

u who Listened to PODCASTS in the past 30 days

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

- 675,275 or 72.7% of Adults 18 or older who Listened to PODCASTS in the past 30 days listen to Ad-
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554,937 or 100.% of Adults 18 or older who Listened to HUBBARD RADIQ in the past 7 days listen to
I HUBBARD Ad-Supported Local AM/FM Radio for an average of 79.9 minutes every day representing 45.8% of
RADIO all time spent daily with Ad-Supported Audio.
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477,052 or 100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.5 minutes every day representing 45.% of all
time spent daily with Ad-Supported Audio.
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107.1 105,494 or 100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days listen to Ad-

alk Supported Local AM/FM Radio for an average of 104.4 minutes every day representing 52.% of all
time spent daily with Ad-Supported Audio.
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90,238 or 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 120.4 minutes every day representing 47.3% of
all time spent daily with Ad-Supported Audio.
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PODCAST NETWORK
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675,275 or 72.7% of Adults 18 or older who Listened to PODCASTS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 68.2 minutes every day representing 28.% of all
time spent daily with Ad-Supported Audio.
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Local AM//FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week)
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News/Talk/Information
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Pop Contemporary Hit Radio
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Contemporary Christian
Album Adult Alternative
Soft Adult Contemporary

Classical

Totol Persons:

554,937 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Pop Contemporary Hit Radio,
Country, and Adult Contemporary.
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477,052 or 100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Adult Contemporary,
Country, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats {9’ Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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105,494 or 100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Talk/Personality, Classic Hits, Hot AC, Country, and

Adult Contemporary.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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90,238 or 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All Sports, News/Talk/Information, Country, Oldies,

and Hot AC.
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PODCAST NETWORK

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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675,275 or 72.7% of Adults 18 or older who Listened to PODCASTS in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Adult Contemporary, Country,
and All Sports.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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5 Time spent:

Avg. Day All Video (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

365,430 or 65.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 123.3 minutes every day representing 39.2% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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316,074 or 66.3% of Adults 18 or older who Listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.3 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Video.

Avg Day All Video {% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Time spent:

[ ——
P

m-m.
PR —
VAT — 1.7%

Avg. Hours+Minutes/day with
Video: Adults 18 or older

who Listened to KSTP-FM
in the past 7 days

Local TV Stations
123.4

Non-Premium Cable TV
Networks
69.4
EE———SS
Amazon

Premi Appl
um eTV+
Cabl... (fu..

Roku +
The
Roku

Chan.

Prime/IM
Db/FireTV
24.2

Hulu/H
ulu +

YouTube
Video
215

Local TV
Stations
124.0

Non-Premium Cable TV
Networks
911

Amazon
Prime/IM
Db/Fire...

YouTub
e Video
23.6

Roku +
The Roku
Channe...

Hulu/H
ulu +
Live...

PAve — 7

mwho Listened to KSTP-FM in the past 7 days

uMSP

® who Listened to KSTP-FM in the past 7 days

uMSP

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV... m

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

MSP

Total Persons % Time spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

'

26.0%

63.6%

B e
B —
P —

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

o B m
s 2 AR ¥ e Whe ¥ >
= = = = L N = £,

Local TV Stations
115.3

Amazon
Prime/IM
Db/FireTV

34.4

Non-Premium Cable
TV Networks
64.9

Hulu/H
ulu + T
Live... e

Tik

YouTub
e Video
211

Netflix
18.1 Ap...

Local TV Stations
116.9

Non-Premium Cable TV

Networks
859

Net

YouTub flix
e Video 14.
23.6 7

Amazon

Prime/1

MDb/Fir
eTv
36.6

Hulu/Hu
lu+...

TikTok
10.6

AppleTV
+ fubo...

113%
M—
49 5.2%
0. who Listened to KSTPFM Msp
o 805 lntherast7dors
® who Listened to KSTP-FM in the past 7 days uMSP
Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 253

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Listened to KSTP-FM in the past 7 days

Radio Stations: KSTP-FM

u MSP
= 8

soefa.ai

hare of Everything
for Anything _



107.1

@alk

70,311 or 66.6% of Adults 18 or older who Listened to KTMY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 147.8 minutes every day representing 36.% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
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Avg Day All Video (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older

76,174 or 84.4% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 131. minutes every day representing 38.4% of all
time spent daily with Ad-Supported Video.
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PODCAST NETWORK

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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News/Talk/Information
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Pop Contemporary Hit Radio
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All Sports

Active Rock
Contemporary Christian
Album Adult Alternative
Soft Adult Contemporary

Classical

675,275 or 72.7% of Adults 18 or older who Listened to PODCASTS in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Adult Contemporary, Country,
and All Sports.
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I HUBBARD 365,430 or 65.9% of Adults 18 or older who Listened to HUBBARD RADIOQ in the past 7 days watch

Ad-Supported Local TV Stations for an average of 123.3 minutes every day representing 39.2% of all
RADIO time spent daily with Ad-Supported Video.

65.9%

Weekly

Avg. Hours+Minutes/day with Ad-Supported

_ "Share OfAd'Supported Video " Video: Adults 18 or older
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316,074 or 66.3% of Adults 18 or older who Listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.3 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Video.

66.3%
Weekly 63.6% Avg. Hours+Minutes/day with Ad-Supported

Reach % _ "Share OfAd-SUppOfted Video " Video: Adults 18 or older

54.1%
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Supported Local TV Stations for an average of 147.8 minutes every day representing 36.% of all time
spent daily with Ad-Supported Video.

1071 70,311 or 66.6% of Adults 18 or older who Listened to KTMY-FM in the past 7 days watch Ad-
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1500, 76,174 or 84.4% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days watch
) @ SKOR Ad-Supported Local TV Stations for an average of 131. minutes every day representing 38.4% of all
SEotNORIH.CON time spent daily with Ad-Supported Video.
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558,261 or 60.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days watch Ad-
°I I lUt Supported Local TV Stations for an average of 91.2 minutes every day representing 31.4% of all time
PODCAST NETWORK spent daily with Ad-Supported Video.
Weekly 63.6% Avg. Hours+Minutes/day with Ad-Supported
Reach % n g " Video: Adults 18 or older
1% _ Share of Ad-Supported Video
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RADIO in the past 7 days

' 365,430 or 65.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch

Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports,

Local News - Morning, Dramas, and Game Shows.
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Local TVStatJon Programs (Persons & % Reach): Adults 18 or older

(average week
Local News - F.vmmg

Sports

Local News - Morning
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National/Network News
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Documentaries
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' 316,074 or 66.3% of Adults 18 or older who Listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Dramas, and Movies.
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' 70,311 or 66.6% of Adults 18 or older who Listened to KTMY-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Dramas, Comedies, and Game Shows.
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' 76,174 or 84.4% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Game Shows, Dramas, and Comedies.
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' 558,261 or 60.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Dramas, and Game Shows.
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{Average Day)

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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393,019 or 70.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 80.6 minutes every day representing 15.9% of all time
spent daily with Ad-Supported Digital Media.
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341,342 or 71.6% of Adults 18 or older who Listened to KSTP-FM in the past 7 days use Ad-
Supported Social Media for an average of 85.7 minutes every day representing 17.2% of all time
spent daily with Ad-Supported Digital Media.
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66,857 or 63.4% of Adults 18 or older who Listened to KTMY-FM in the past 7 days use Ad-
Supported Social Media for an average of 52.5 minutes every day representing 9.% of all time spent
daily with Ad-Supported Digital Media.
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Avg. Week All l?igital (Persons & % Reach): Adults 18 or older
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53,591 or 59.4% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days use Ad-
Supported Social Media for an average of 92.9 minutes every day representing 18.4% of all time
spent daily with Ad-Supported Digital Media.
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734,455 or 79.% of Adults 18 or older who Listened to PODCASTS in the past 30 days use Ad-
Supported Social Media for an average of 105.8 minutes every day representing 17.1% of all time
spent daily with Ad-Supported Digital Media.
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393,019 or 70.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
I HUBBARD Supported Facebook for an average of 24.8 minutes every day representing 30.8% of all time spent
RADIO daily with Ad-Supported Social Media.
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% Time Spent:

Facebook (5314

Instagram M 12152

VouTube Video  FETETET) 2

Linkedin R —T s 0o |
Reces - AT il Vva - -

" m 4 m YouTube Video Instagram

TikTok 27.9% YouTube Video Instagram BEHE CE

X (] 221
Snapchat Avg. Hours+Minutes/day with all m [ T .
Pi Social Media: Adults 18 or older LinkedIn
interest m
Others{Rumble, Threads,... 0,594 m
Linke |7
Whats. A0S BER A . g g
i mm 23.2% - 2:19 m Facebook TikTok din Reddit Facebook
Blogs/Message Boards (read... [RRYAVE Wl 0.0% @ ST [ | 31.8 7.6 5.4 4.2 ] 475
0 Liste: to HUBBARD MsP 1
tumblr 13'?3‘% RADIO in the past 7 days m =
= who Listened to HUBBARD RADIO in the past 7 days u MSP # who Listened to HUBBARD RADIO in the past 7 days u MSP

Avg. Week Ad- Sug_qorted Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
Facebook 4.3%
YouTube Video mm
Linkedin - P —
Reddit P E— 7

00, (bt
s o T e e Tl e Tl RO
2R 38 R ¢ €08 MR R ¥ o

YouTube Video Instagram
o
mm YouTube Video Instagram : =
215 11.3
Snapchat Mm Avg. Hours+Minutes/day with Ad-
Pinterest m Suppol'ted.So:ia: ::::ﬁa:Adulul&’ Redl linkadin
ld
Others(Rumble, Threads,... % dit nt 6.7
m 2.5 €.
WhatsAj o
e o s - m Facebook TikTok Facebook TikTok | Reddit
Blogs/Message Boards (read... PRFRTI M 5.5 24.8 42.3 10.6 47
" who Listened to HUBBARD .
tumblr i 178 RADIOin the past 7 days
® who Listened to HUBBARD RADIO in the past 7 days uMSP ® who Listened to HUBBARD RADIO in the past 7 days uMSP
MSP  Metro  Scarborough R1 2026: Feb25-Feb26  Qualintab 292 Soeﬁ q “hene of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. .a.l or: Anything 4

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM



341,342 or 71.6% of Adults 18 or older who Listened to KSTP-FM in the past 7 days use Ad-
Supported Facebook for an average of 27.5 minutes every day representing 32.1% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Sacml Medla (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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37,410 or 35.5% of Adults 18 or older who Listened to KTMY-FM in the past 7 days use Ad-
Supported YouTube Video for an average of 23.4 minutes every day representing 44.7% of all time
spent daily with Ad-Supported Social Media.
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28,081 or 31.1% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days use Ad-
Supported YouTube Video for an average of 29.9 minutes every day representing 32.2% of all time
spent daily with Ad-Supported Social Media.
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PODCAST NETWORK
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718,411 or 77.3% of Adults 18 or older who Listened to PODCASTS in the past 30 days use Ad-
Supported Facebook for an average of 33.1 minutes every day representing 31.3% of all time spent
daily with Ad-Supported Social Media.
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393,019 or 70.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
I HUBBARD Supported Facebook for an average of 24.8 minutes every day representing 30.8% of all time spent
RADIO daily with Ad-Supported Social Media.

Weekly 74.3% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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341,342 or 71.6% of Adults 18 or older who Listened to KSTP-FM in the past 7 days use Ad-
Supported Facebook for an average of 27.5 minutes every day representing 32.1% of all time spent

TODAY'S VAR daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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37,410 or 35.5% of Adults 18 or older who Listened to KTMY-FM in the past 7 days use Ad-

u207'1 Supported YouTube Video for an average of 23.4 minutes every day representing 44.7% of all time
spent daily with Ad-Supported Social Media.

Weekly 74.3% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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28,081 or 31.1% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days use Ad-
Ea—l'l—l’) @ SKOR Supported YouTube Video for an average of 29.9 minutes every day representing 32.2% of all time
L M LR spent daily with Ad-Supported Social Media.
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718,411 or 77.3% of Adults 18 or older who Listened to PODCASTS in the past 30 days use Ad-
°I I IUt Supported Facebook for an average of 33.1 minutes every day representing 31.3% of all time spent
PODCAST NETWORK daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 36,727;
Local Radio: 35,109; Social Media: 23,337; Local TV: 11,363; Non-Prem. Cable: 9,857
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,690;
Local Radio: 30,211; Social Media: 20,289; Local TV: 9,813; Non-Prem. Cable: 8,639
reaching Adults 18 or older who Listened to KSTP-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KSTP-FM in the past 7
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,832; Local
Radio: 6,624; Social Media: 4,119; Local TV: 2,385; Non-Prem. Cable: 2,048 reaching
Adults 18 or older who Listened to KTMY-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Media: 4,797; Social Media: 2,582; Local TV: 1,980; Non-Prem. Cable: 1,578 reaching
Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days.
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PODCAST NETWORK
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 56,959;
Social Media: 42,590; Local Radio: 42,430; Local TV: 15,651; Non-Prem. Cable: 14,111
reaching Adults 18 or older who Listened to PODCASTS in the past 30 days.
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HUBBARD
RADIO

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXm

TV Music Channels

515,621 or 92.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 53.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores
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SiriusXm

TV Music Channels

439,896 or 92.2% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an
average of 55. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.2 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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93,245 or 88.4% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average
of 38.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 63.2 minutes/day.
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87,043 or 96.5% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend
an average of 68.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 72.9 minutes/day.

Home Media (Persons & % Reach): Adults 18 or older

Totat persons: % Time spent:

D e —
A e—
m_!u

T I —
8 — T
oscse |20

PR e
m

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

concurrent
usage & _

who Listened to AM msp
PR % i
[5ss11a 1 7208 -
= who Listened to AM SPORTS RADIO in the past 7 days u MSP

farioge oy

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
83.0

Shopping
Malls

Billboards & Signs (Weekly
Drivers)
46.6

Billboards & Signs (Weekly Drivers)
68.6

Walking
in SiriusXM
Towns,
Cities, ——
Downto | Grocery etail | G
wn Areas | Stores Stores | as
202 6.7 T Ul

Restauran | Podcast

v
AM/FM Radio
46.0

Walking in Towns,
Cities, Downtown
Areas
203

SiriusXM
15.2

Shopping Malls
200

Grocery

Pod

Stores t
9.8

m who Listened to AM SPORTS RADIO in the past 7 days

m MSP

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Retail Stores

TV Music Channels

Health Clubs/Gyms

Movie Theaters

Msp

Total Persons

T —
o —_L
PN —" T
P R

5 P

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

Adults 18 or older
5=
- = IR W
rm 321 =
: who Listened to AM
20Frm w o e
® who Listened to AM SPORTS RADIO in the past 7 days = MSP
Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 55

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(average ooy

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PODCAST NETWORK

gomut

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
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837,610 or 90.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an
average of 50.1 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local Radio
Stations Out-of-Home for an average of 41.3 minutes/day.
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515,621 or 92.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
I HU BBARD average of 53.2 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent
RADIO with Ad-Supported Out-of-Home Media.
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‘M39,896 or 92.2% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of 55.

iminutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent with Ad-
lSupported Out-of-Home Media.
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38.2 minutes per day driving, seeing Billboards and Signs representing 25.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

107.1 93,245 or 88.4% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of
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average of 68.6 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent
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837,610 or 90.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of
°| I lUt 50.1 minutes per day driving, seeing Billboards and Signs representing 31.2% of all Time Spent with Ad-
PODCAST NETWORK Supported Out-of-Home Media.
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Reachié "Share of Ad-Supported OOH Media"
e 86.9% m - m

who Listened to PODCASTS MsP

74.1% in the past 30 days

67.8%
64.2%

33.6% 33.3%
29.3% 28.9%

13.7% 17.1%

7.8% 6.9%

B e
157,918

Stadi & Arenas

Weekly
Total
Persons

Reached: g nardséigiéﬁsz

0,081
Hea Iubs?stms

672,039
"Podcasts -

9,917 2,776,571

w adle”

389, 3 i
Walking in %’owns, Grocery Stores

Average (Weekly Drivers) Cities, Downtown

10.6%
7.6%
Daily Minutes

II I! 217,772
' Spotify
with Ad-Supported

OOH Media:
3 oo QRN oo BEIVE o0 JETER o JEURN 105 EETRN 200 JREEN oo NEURE 5o JEORE 15 QRURN s |

Areas

. .
® who Listened to PODCASTS in the past 30 days m MSP

Msp Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 457 MINNEAPOLIS-ST. PAUL Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,489 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ. for Anything _ =

Watched, listened, or downloaded podcast past 30 days: Yes



HUBBARD
RADIO

515,621 or 92.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 53.2 minutes per day driving an average of 30.9 miles each day and are 30.6% more
likely to use MN 77 (Cedar Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-35E south of I-94
1-35E north of 1-94
1-35W south of 1-94
1-94 west of I-35W
1-494 west of I-35W
1-35W north of I-94
1-494 east of 1-35W
Us1o

MN 77 (Cedar Avenue)
1-94 east of I-35W
Snelling Avenue
County Road 42

US 169 north of I-394
1-694 east of 1-35W
US 169 south of I-394
1-694 west of 1-35W
MN 100

MN 65 (Central Avenue)
MN 55

1-394

Hennepin Avenue
MN 13

uUs 52

MN7

MN 36

MN 280

® who Listened to HUBBARD RADIO in the past 7 days

MSP Metro

Scarborough R1 2026: Feb25-Feb26

29.0%

673,560 23.4%

ﬂl
#
i3
&
g

3

2
699,519 24.3%

664,362 23.1%
23.7%
766,926 26.6%
8 3.1%
740,226 25.7%
643,762 22.3%

.9%
579,380 201%

™
& I
I
=]
bf
Y
I
~ .
i~
@
B*
n
ES

13.6%

[~
S

&
s
3
s
e

1

g
el
En
®
¥

B
#8

i
&
~
i
%
-
=
o
ES

5

<
)
en
5

|

i B85S B8 |
= [ :
g

11.

358 526

e
344,344 12.0%
339 688

Avg. Hours+Minutes/day Driving:
Adults 18 or older

9.3%
10.7%
™ g, Mites/Day 0;46
Diiving. —>
MspP

O
11.6%

s [ ~
= = Iv=4
e 5 =
SR =
= < ~

8.0% who Uistened to HUBBARD
TR % RADIOIn the ast 7 davs
uMSP
Qual Intab 292

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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439,896 or 92.2% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an
average of 55. minutes per day driving an average of 32. miles each day and are 17.8% more likely to
use |-35E south of |-94 than the Metro average.

Za
TODAY’S VARIETY

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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93,245 or 88.4% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average
of 38.2 minutes per day driving an average of 22.2 miles each day and are 182.8% more likely to use
County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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87,043 or 96.5% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend
1500 '
E;'-',’ @ SK@R an average of 68.6 minutes per day driving an average of 39.9 miles each day and are 68.2% more

sxoamontu.com likely to use MN 13 than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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837,610 or 90.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an
average of 50.1 minutes per day driving an average of 29.1 miles each day and are 35.3% more likely
to use Lake Street than the Metro average.
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Top Residential Zip Codes: (Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days) N _S_U_M(_Ad_‘_"ts 13 erolders
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HUBBARD
RADIO

161,594 or 29.1% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 29.7%
of all time spent daily with All forms of Print Media.
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vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
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Wall Street Joumnal

(Daily)
144

Local Daily
New York Times. Newspaper(s)
USA Today (Daily) (Daily+Sunday) (Sunday)
132 132 125

New York Times
(sunday)
121

D
Newspaper(s)
(Daily+Sunday)
90

Local Daily
Newspaper(s)
(Sunday)
114

New York
Times (Daily)
106

Lotal Daily
Newspaper(s) (Daily
85 81

Catalogs)

USA Today (Daily)
102

Wall Street Journal (Daily)
99

Local Daily
Newspa

Daily+Sund _
(sl St} it

(excludin
Local Daily e
Newspaper(s) (Daily Catalogs)

75 74

= who Listened to HUBBARD RADIO in the past 7 days
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. 138,441 or 29.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 29.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent.

m_m.
1578
—BI' 134

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily
Books

New York Times (Daily)

m w Avg. Hours+Minutes/day with All 2
Print Media: Adults 18 or older widiiast
iz | ac g
A
“m

New York Times (Daily+Sunday)

New York Times (Sunday)
Wall Street Journal (Daily)
USA Today (Daily)

All Local Weekly Newspapers

New York Times
{Sunday}
182
===

New York Times
(Daity+Sunday)
148

USA Today (Daily)
137

New York Times

(excluding
Catalogs)
8.1

Local Daily
Newspaper(s)
(Daily+Sunday)
92

Local Daily
Newspaper(s)
{Daily

86 - 121

New York Times
(Sunday)

New York Times
{Daily)
9.1

‘Wall Street Journal
{Daily)

New York Times
(DailysSunday)

— Direct Mail

Advertising (excluding
Catalogs)
74
Local Daily
Newspaper(s)
(Daily+Sunday) Catalogs

USA Today (Daily)
102 8.1 36

Catalogs mw 2.9% who Lister:; :1; :z‘:{m in the
Magazines  EETCY e e %35

®who Listened to KSTP-FM in the past 7 days mMsp

= who Listened to KSTP-FMin the past 7 days

m MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily

New York Times (Daily)

-
N
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New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily) w
USA Today (Daily) m
Pt
PP it
P 5%

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

who Listened to KSTP-FM in the
past 7 days

All Local Weekly Newspapers

Catalogs

§

Magazines
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o
SRR 53 X

0.0%

New York Times
(Sunday)
182

‘Wail Street Journal
(Daily)
150

Local Daily
Newspaper(s)

USA Today (Daily) {Sunday)
137

Direct Mail
Advertising
(excluding Catalogs)

(Daily+Sunday)
92 81

Local Daity
Newspaper(s) (Daily
114

New York Times
127 (Sunday)
121

Local Daily
Newspaper(s)
(Sunday}

New York Times.
(Daily) Magazines
91 84

| Daily
paper(s)

(Daily+Sunday)
81

USA Today (Daily)
102

ng
{excludin
Local Daily g
Newspaper(s) (Daily Catalogs)
75

Wall Street Journal (Daily)
99 74
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. 45,952 or 43.6% of Adults 18 or older who Listened to KTMY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 32.8% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent.

e
i |

24.9%

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Local Daily

‘Wall Street Journal New York Times

cal Daily Newspaper(s) (Daily  r/vig¥yy el sl (siv)
Books 3 81

New York Times (Daily)

-‘ g§§g=A ggaaag
YR SR MR X

Local Daily
New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All Direct Mail Mewspaper(s) (Daily
Print Media: Adults 18 or older A —— Jitaig Loca! Dially Mew York Times X i
New York Times (Sunday) (DailysSunday) t:x::-;::; s (DaitysSunday) Mdg;:ﬂ['s
103 el 106 - .
Wall Street Journal (Daily) 80 erz;’ii‘; ("::r"l“dmg
USA Today (Daily) C‘“:’:'g”
AllLocal Weekly Newspapers - - wistinsl
New York Times New York Times Newspaper(s)
Catalogs who Listened to KTMY-EM in the (Sunday) Magazines (Sunday) USA Today (Daily) (Daily+Sunday) Catalogs
o past7 days 123 121 102 81 36
Magazines 57 701 FO%

» who Listened to KTMY-FM in the past 7 days mMsp
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st 7 days
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily
New York Times (Daily)

New York Times (Daily+Sunday)
New York Times (Sunday)

Wall street Journal (Daily)  BAPT) %

USA Today (Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

All Local Weekly Newspapers
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New York Times
(Sunday)
123

Local udny

Magazines
5.7

Local Daily
Newspaper(s)
(Daily

USA Today
(Daily)
a9

New York Times
(sunday)
121

New York Times.
(Daily) Magazines

9.1 84

Local Daily
paper(s)
(Daily+Sunday)
81

USA Today (Daily)
102

Direct
Mail
e
ng

Catalogs mm Local Daily (excludin
= Local Daity (Daily+Sunda Newspaper(s) Local Daily g
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. 29,611 or 32.8% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing
36.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

T
m
—HI""'

Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)

New York Times (Sunday)
Wall Street Journal (Daily)

USA Today (Daily)

i

All Local Weekly Newspapers

Catalogs

m
m
M

hﬁ"

F 9.7%,
ﬁwg oo LR
‘57,701 0%

Magazines

Local Daily
Newspaper(s)
(Daily
9.7

New York Times
{Sunday)

Direct Mail
Advertising
{excluding
Catalogs)...

Local Daily
Newspaper(s)
(Daily+Sunday) New York Times
106 (Daily+Sunday}
92

Catalogs
52

New York Times
{Daity)

USA Today (Daily)
101 72

New York Times
(Sunday)
121

‘Wall Street Journal

New York Times
{Daily)
9.1

New York Times
(DailysSunday)

— Direct Mail

Advertising (excluding
Catalogs)
74
Local Daily
Newspaper(s)
(Daily+Sunday)

USA Today (Daity)
102 81
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36
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Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspa per(s) (Daily 24.6%
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New York Times (Daily)

New York Times (Daily+Sunday)
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New York Times (Sunday)

Wall Street Journal (Daily) 2220 w
USA Today (Daily) 2
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Supported Print Media: Adults 18 or older
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New York Times
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Newspaper(s)
(Daily
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New York Times
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Wall Street Journal (Daily)
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PODCAST NETWORK
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. 277,827 or 29.9% of Adults 18 or older who Listened to PODCASTS in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.5% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

e
R
i 27
mm'
(azio | fexcH
o 25

Wall Street Journal (Daily)
USA Today (Daily)

All Local Weekly Newspapers
Catalogs

Magazines

= who Listened to PODCASTS in the past 30 days
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B R R (12 54
m
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% Time Spent.

L

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to PODCASTS in
the past 30 days

1.1%

New York Times (Sunday)

New York Times
(Daity+Sunday)
112

USA Today
(Daily)
104

New York Times
DX

Local Daily
Newspaper(s) Direct Mail Advertising
(Daity+Sunday) (excluding Catalogs) Catalogs
89 7.6 34

New York Times
(Sunday)
121

‘Wall Street Journal

New York Times
{Daily)
9.1

New York Times
(DailysSunday)

— Direct Mail

Advertising (excluding
Catalogs)
74
Local Daily
Newspaper(s)
(Daily+Sunday) Catalogs

USA Today (Daily)
102 8.1 36
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m who Listened to PODCASTS in the past 30 days
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New York Times
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Newspaper(s)
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Wall Street Journal

New York Times.

USA Today (Daily)
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New York Times
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Magazines
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Newspaper(s)
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114
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(Dai
12 82 76

New York Times.
(Daily) Magazines
91 84
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paper(s)
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81
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Wall Street Journal (Daily)
59

= who Listened to PODCASTS in the past 30 days
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HUBBARD
RADIO

Social Media
Websites
Broadcast, Cable, & Sat TV

Direct Mail

"Advertising Actions”

P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,176,416 40.8%
1,039,835 36.1%
730,694 25.4%

809,803 28.1%

Local AM/FM Radio

497,880 17.3%

Podcasts

Local Broadcast TV
Billboards

Video Streaming Services
Cable TV Networks
Newspapers

Audio Streaming Services

382,528

503,708 17.5%
309,091 10.7%

450,298

416,332 14.4%

MINNEAPOLIS-ST. PAUL
323,626 11.2%

265,483 9.2%
m P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
N P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST.PAUL Metro  ScarboroughR12026:Feb25-Feb26 Qualintab: 292 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright© 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a » al for Anything «

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM
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TODAY'S VARIETY
From PK 1o R

Social Media
Websites
Broadcast, Cable, & Sat TV

Direct Mail

"Advertising Actions”

P18+ who Listened to KSTP-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,176,416 40.8%
1,039,835 36.1%
730,694

809,803

Local AM/FM Radio

497,880

Podcasts

Local Broadcast TV
Billboards

Video Streaming Services
Cable TV Networks
Newspapers

Audio Streaming Services

MINNEAPOLIS-ST.PAUL Metro  ScarboroughR12026:Feb25-Feb26 Quallintab: 253

13.3%
503,708 17.5%
309,091 10.7%

450,298 15.6%

416,332 14.4%

- MINNEAPOLIS-ST. PAUL
323,626 11.2%

382,528

265,483 9.2%

m P18+ who Listened to KSTP-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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Radio Stations: KSTP-FM
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Social Media

Websites

"Advertising Actions”

P18+ who Listened to KTMY-FM in the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
1,039,835 T

Local AM/FM Radio

497,880 17.3%

Podcasts

Billboards

Broadcast, Cable, & Sat TV
Direct Mail

Local Broadcast TV

Audio Streaming Services
Newspapers

Video Streaming Services

Cable TV Networks

MINNEAPOLIS-ST.PAUL Metro  Scarborough R12026:Feb25-Feb26 Quallintab: 55

382,528 13.3%
309,091 10.7%
730,694 25.4%

809,803

503,708 17.5%
.6%

u P18+ who Listenedto KTMY-FM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST. PAUL

Share of Everything

.
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Radio Stations: KTMY-FM
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£00~) o S (@8l "Advertising Actions"

ween-co- | P18+ who Listened to AM SPORTS RADIO in the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Websites 1,039,835 36.1%
Direct Mail 509,803 28.1%
Social Media

1,176,416 40.8%

Broadcast, Cable, & Sat TV 730,694 25.4%

Local AM/FM Radio

497,880 17.3%

Video Streaming Services 450,208 e o

Local Broadcast TV 503,708 17.5%
Podcasts 382,528 13.3%
Cable TV Networks 416,332 14.4%
Newspapers 323,626 e
Billboards 309,001 10.7%
. . . 2.8
Audio Streaming Services 565 483 5.2%

m P18+ who Listened to AM SPORTS RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST.PAUL Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 55 * Share of Everything
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PODCAST NETWORK
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to AM SPORTS TALK in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,176,416 40.8%
1,039,835 36.1%
809,803 28.1%

730,694 25.4%

Local AM/FM Radio

497,880 17.3%

Local Broadcast TV

Video Streaming Services
Podcasts

Cable TV Networks
Billboards

Newspapers

Audio Streaming Services

MINNEAPOLIS-ST.PAUL Metro  ScarboroughR12026:Feb25-Feb26 Qualintab: 457

503,708 17.5%
450,298 15.6%
382,528 13.3%

416,332 14.4%

309,091 10.7%

36,2 MINNEAPOLIS-ST. PAUL
323,626 11.2%

265,483
m P18+ who Listened to AM SPORTS TALK in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
N P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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X X

Share of Everything

.
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Watched, listened, or downloaded podcast past 30 days: Yes



